
SEO and content strategies 

for multi-location businesses



Travel marketer’s 
guide to PPC

Local SEO is a time-consuming strategy 

and the workload for brands optimising 

multiple locations is particularly intense.
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Local search marketing insights

‘Near me’ searches

When searching online for a business in 
your area, when would you typically be 
looking to make a purchase?

of local consumers are looking to
make a purchase within one week.
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1. Multi-location insights

Try comparing average sales values across
locations with average salary data from
ONS to identify locations where you could
promote more expensive offerings.
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2. Drive business with localised content

How to implement a 
localised content strategy



3. Build sub-location pages

Create sub-location pages for each area you

want to target. These low search volume,

high-intent queries are some of the biggest

opportunities in local SEO.
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4. Drive growth through each location

How to maximise the 
local presence of each 
business location 

Research unique
characteristics about

each location and 
promote them on your 

landing pages. 
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5. Long-term website authority and growth

How to build long-term 
website authority
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6. Win customers without a fixed location

How we produced 2,000 location pages for a customer



To speak to our SEO

specialists, contact us 

on 02392 830281 or 

info@vertical-leap.uk 

Need help? About Vertical Leap

http://www.vertical-leap.uk/
mailto:info@vertical-leap.uk

